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International and Global Marketing
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Retailing and Wholesaling Management
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Promotion Management

= = 9 dy 9 A [ 1 a o w 1 a v

ANYINIANUITOIAUAEINUMITAUATUNIAAIA ANVAIAYVDINITTAUATUNITAAIAN
] 1 a @ o J [ ] a % a 4
drvlszaumsauasunmIngin ANUFUNUTIZHINMTAIATUMIAAIANUNMTUITNITNAYNTNN
msaaa drullszaumsauasumsaainsudszneu lude ns Tuvan Mmsaduasumsune

[ [ o % yo/ a 1

mstsznduiiug  msveTaglFmiinauae N13Na1AN1nITe UBNMNLTIANYIDIMITUTHITAIY
UszaumsduaTumMInaIa MINWHUMMTAUATUMIANA AADAIUMIAAAMUDUY MAEIVBIN

nsIaMsHazlsuduNanIsauasNNITAaINA

202412 MIVANINIAAA 3 (3-0-6)
Marketing Management
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Seminar in Marketing
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Purchasing and Negotiations
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Industrial Marketing
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Demand and Sales Forecasting
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Current Issues in Marketing
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E-Marketing
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Direct Marketing
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Salesmanship
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Integrated Marketing Communication
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Small and Medium Enterprises Management
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Event Marketing and Public Relations
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Brand Management
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Fashion Marketing
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Marketing for Export
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Marketing Strategies
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Sports Marketing
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Entertainment Marketing
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Customer Relationship Management
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Practicum
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Preparatory Cooperative
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Cooperative Education
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